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FIELD OF THE INVENTION 

The present invention relates to advertising and in particular to a method of 
placmg visible advertising, 

The invention has been developed primarily to subsidise road maintenance and 
5 will be described hereafter with reference to that application. However, it will be 
appreciated that the invention is not limited to that particular field of use and is also 
suitable for advertising in general. 
BACKGROUND TO THE INVENTION 

Advertising is well known and many and varied fbzms are used to market 
10 products and services to target markets. One known form Includes road signage such as 
signs mounted at &e side of 2X)ads, dedicated billboardsi walls of buildings, static and 
dynamic displays^ truck mounted displays and the like, 

The use of road signage, however, ptxnides a conundrum.' More particularly, the 
notion of advertising is to pre&rendally attract &e viewer's attention - and in tbis case, the 
I S viewer's gaze and to create an easily t^collected image in the mind of the viewer* 
However, where that viewer is most likely to be in control of a motor vehlcle» it is not 
conducive to safety for the viewer's attention to be other &an predominantly centred upon 
the progress of ttie vehicle. It follows that flie more effective the adverdsicig is at achieving 
its end, the more likely it will contributes to distracting drivers fiom tlie key responsibility 
20 tiiey have at the tune. Additionally, the advertismg itself can often obscure a driver's field 
of view, and/or create a collision hazard to a vdiicle that inadvertently veers off the road. 

A further disadvantage of existing advertisements is that the information is not 
accessible in a majority of conditions. While a portion of the viewers of an advertisement 
may have ample opportunity to locate and read roadside advertising in daylight hours in 
. 25 agreeable wea&er conditions, a large portion oftixe viewing population does not Likewise, 
even if roadside advertising is noticed in darkness, it is difficult to discern the relevant 
information with a sufficient degree of accuracy, 

hi partial answer to these disadvantages it has been known to provide advertising 
that is illuminated by way of independent lighting, or which makes use of retro-reflective 
30 di^lays. However, this adds to the cost and complexity of the advertisement site, hi the 
case of retro-ieflective displays, this is also limited by the obsen^ation angle of the retro- 
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toflective material used. This, la turn, limits such displays to locations where the light fiom 
the vehicles and the placement of the display are such that a useful result will be achieved. 

Road signage can also be seen as aesthetically displeasing and obtrusive, 
particularly to those who live near such signage. This is particularly the case with large 
S dedicated billboard, which generally require considerable support structures. 

Any discussion of the prior art throu^ut the specification should in no way be 
considered as an admission that such prior art is widely known or forms part of common 
general knowledge in the field. 
BRIEF DISCLOSURE OF THE INVENTION 
10 It is an object of the present invention to overcome or ameliorate one or more of 

the defidmcies of the prior art, or at least to provide a useful alternative. 

According to a first aspect of the invention there is provided a method of placing 
visible advertising on a surface of a road, the method holuding: 

determining the location of one or more traffic control signs that are applied to the 
IS surface of ttie road; 

defining occlusion zones that extend fiom flie respective signs and i/iinch 
terminato at a predetexmhied minimum distance fix)m the signs; and 

applying the advertising to the sur&ce such that the advertising overlies neither 
the signs nor the exclusion zones. 
20 Preferably, the road is subject to a maximum speed limit and the method includes 

the step of calculating predetemiined minhnum distance in response to that limit 

According to a second aspect of the mvention fiiere is provided a method of 
selecting a portion of a road lane for placing visible advertishig, the method kcluding: 

determining a direction of travel of traffic along the lane; 
25 determining the location of two consecutive decision zones along the lane, 

wherein the zones are spaced apart in the direction of travel to define an upstream zone 
and a downstream zone; 

defining a lead zone that extends fiom tiie downstream zone toward the upstream 
zone and that temiinates at a first predetermined distance fiom the downstream zone; and 
30 selecting the portion to lie between the upstream zone and the lead zone. 

Preferably, method includes: 

determining the maximum allowable speed of the trafiSc along the lane; and 
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being responsive to the maximum allowable speed for calculating the 
predetermined distance. 

Preferably also, to calculate the predetennined distance the method includes 
multiplying the maximum allowable speed by a constant time factor. More preferably, 
S the time &ctor is three seconds, in other embodiments^ such as for lanes where the 
maximum allowable speed is high, longer time factors arc used. 

In a preferred form, method includes: 

determining the maximum allowable speed of the traffic along the lane; and 

being responsive to ttie maximum allowable speed for calculating a minimum 
10 length of the visible advertising in the direction of travel. 

Preferably, the method includes the step of defining a trailing zone that extends 
firom the upstream zone toward the downstream zone and that terminates at a second 
predetermined distance feom the upstream zone. More preferably, the first and the 
second predetermined distances are about equal. Id, other embodiments, however, the 
1 5 first and the second predetennined distances are not equal. In this event, it is preferred 
that the first predetennined distance is greater than the second predetermine distance. 

Preferably also, the direction of travel is constant However, in other 
embodiments the direction of travel varies with time. 

In a preferred form, the method includes the step of applying the visible 
20 advertising to the selected portion. More prefbrably, the portion includes a sur&ce and 
the method includes the step of ^plying the advertising by modiQdng the surfiace. Even 
more pre&rably, the method includes modifying the suifice by flying to the sur&ce 
one or more of: a paint; adhesive tape; reflective material; textured material; and Ught. 

Pre&rably also, the road lane is one of a plurality of coextending like road lanes. 
25 However, in other mibodiments, the road lane comprises a road. 

Preferably, the method includes orientating the visible advertising within the lane 
for preferential viewing by a user progressing along the lane in the direction of travel. 
More preferably, the method includes the steps oft 

det^mining a probable perspective that the user is to have of the visible 
30 advertising -while progressing along the lane in the direction of travel; and 

prior to the plication of the advertising to the portion, adjusting the advertising 
in response to the probable perspective. 
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In a preferred form, the decision zonea are traffic control signals. More 
preferably, the signals are applied to the lane, Jn other embodimentSi however, the 
signals are applied acyacent to the lane. Examples of the latter include traffic control 
signs such as road side signage and overhead signs such as traffic lights. 
5 According to a third aspect of the invention there is provided a method of 

selecting portions of a road for placing visible advertising, where the road includes a 
plurality of lanes, the method including: 

selecting a first one of the lanes and carrying out the steps of the second aspect of 
the invention to select a first portion; and 
10 selecting another of the lanes and carrying out the st^s of the second aspect of 

the invention to select a second portion. 

Preferably, the first and second portions are adjacent to each other. More 
preferably, the first and second portions are aligned and contiguous. Even more 
preferably, the mediod includes the step of applying an advertis^ent that overlies both 
1 S the first and the second portions. 

In other embodiments tiie first and second porticos are spaced qsart 

Preferably also, &e direction of travel in the first one of the lanes is opposite to 
the direction of travel in the oQier one of the lanes. 

According to a fturth aspect of the invention there is provided a method of 
20 placing visible advertising, the method including: 

selecting a portion of a road lane in accordance with the second aspect of the 
invention: and 

modifying the sur&ce of &e portion to provide the visible advertising. 
Preferably, the step of modifying the surface includes applying one or more coats 
25 of paint to the surface. In other embodiments, that step includes one or more of: 

applying a fihn to the surface; ^plying light to the surface; embedding material 
into the sur&ce; and replacing the surface. 

Some of the preferred embodiments make use of one or more passive materials 
that are appKed to or which are embedded within the surface to provide light reflective 
30 properties for allowing images and indicia to be presented to an occupant of the vehicle. 
In other embodiments use is made of active devices, such as LBDs embedded in the 
sur&oe. 
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Preferably also, the metJiod includes orienting the display in response to the 
direction of travel 

According to a fifth aspect of the invention there is provided a method of 
advertising on a road surfkce, the method including: 
S obtaining a plurality of advertising infomiation parcels that are Indicative of 

corresponding visual advertisements fix)m one or more parties; 

obtaining order information &om the or each party for placement of the visual 
advertisements; 

defining a plurality of zones on the surfiwe for receiving respective advertisements; 
10 categorising each zone by one or more of the foUo'wing criterion: location; size; 

maximum allowable speed; time period; and premium; 

allocating the parcels to the zones in response to the categorisation and the order 
infbimatioi^ and 

applying the advettisem^its to the zones in response to the advertising 
1 5 information parcels and the allocation of those parcels. 

Preferably, the order information contains data indicative of one or more ot 
the budgeted expenditure for the advertising; 
the number of advertisements requited; 

the geographic area in which die advertisements are to be placed; and 
20 ttie geographic spread of the advertisraients. 

Prefi^ably also, the method is performed at a predetemiined time after the 
placement of the application of &e advertisements. More pref^ably^ i^ dnring the treated 
performance, the advertising information varies fixmi the precedhig performance, thm the 
method also includes applying correspondingly varied advertisem^ts to the relevant zones. 
25 Even more preferably* the method include removing the earUer applied advertisements 
prior to applying the varied advertisements. 

In a preferred form, the location criterion includes data indicative of one or more of 
the following: global coordinates for the zone; tiie suburb in which the zone is located; the 
city in which the Tone is located; the postcode of the area in which the zone is located; an 
30 intellection that is adjacent to the zone; and other landmarics adjacent to or near the zone. 

Preferably also, the premium criterion includes a weighting.for determining the 
cost to the respective party of placing the advertismg in the respective zone for a 



wo 03/071510 



PCT/AU03/00227 



6 

predetermined unit of time. More preferably, the weighting is also responsive to one or 
more of the location criterion. 

Accordfaig to a sixth aspect of the invention there is provided a method for 
funding a first party to mabtain a road, the method including: 
S having a second party obtain an advertising mformadon parcel that is mdioative of 

a visual advertisement; 

having a third party provide order infbrmation to the second party to place the 
visual advertisement; 

crediting an account with a payment fiom the third party to the second part^i 
10 defining a zone on a sur&ce of the road for receiving the advertisement; 

modifying the sur&oe in accordance with the parcel to provide the visaal 
advertisement; and 

debiting the account with a payment to the first party. 

Pxefbrably, the third party provides the order information to tiiie second party. 
1 S Preferably also, the payment to the first party is calculated in resfponse to one or 

more of: 

the payment 6om the third party to the second party; 
one or more characteristics of the zone; 
a flat fee; and 
20 a flat fee for a given time period. 

In a preferred form, the characteristics of the zone include one or more of: 

the location of the zone; 

the traffic flows through the zone; and 

the si^ of the zone. 

25 According to a seventh aspect of the invention there is provided a method of 

placing visible advertising on a sur£ace of a road, the method including: 

determining a location at which the advertising is to be applied to the surf^e of 
the road; 

determining a perspective that the viewer will have of the location; and 
30 applying the advertising to the surface such that the effect of the perspective is 

reduced. 



wo 03/071510 



PCT/AU03/00227 



7 

According to an eighth aqject of the Invention there is provided a method for 
providing advertising to an advertiser, the method incliiding: 
obtaining advertising information from the advertiser; 
applying visible advertising to a sur&oe of a road in response to the advertising 
S infomation; 

obtaining a weighting that is indicative of the traffic flows on the road; and 

being responsive to the weighting for detetmining a time cost for the advertising. 

Pf^erably, weighting is obtained prior to the application of the advertising to the 
surface. However, in other embodiments, the weighting Is obtained following the 
1 0 iQ3plication of the advertising to the siuface. 

According to a nintli aspect of the invention there is provided a method of 
advertising including applying advertising information to the surfiace of a road. 

Preferably, the advertising infonnatlon is ^plied to the surface as a coaling. 
More preferably, the coating is of paint Even more preferably, the advertisfaig 
IS infbrmatioa is applied to &e surface as a plurality of coatings, where the coatuigs are of 
visually distinct colours. 

Preferably also, the coatings are semi-pemanent 

According to a tenth aspect of the invention there is provided an advertis^ent 
fliat results fiom the method of the nmth aspect 
20 According to an eleventh aspect of the invention there is provided a method for 

tbndbg a first party to create a road, the method including: 

having a second party obtain an advertising information parcel that is indicative of 
a visual advertisement; 

having a third party provide order information to the second party to place the 
25 visual advertisement; 

crediting an account with a payment fipom the third party to the second pa^^ 
creating a road having a surface for receiving the advertisement; 
modr^g the surface in accordance with the parcel to provide the visual 
advertisement; and 
30 debiting the account with a payment to the first party. 

According to a twelfth aspect of the hvention there is provided a method of. 
advertising, the method including: 
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selecting a road having a plurality of adjacent lanes, wherein the lanes support 
respective flows of traffic in a predetermined direction; 

selecting advertising zones in each of the lanes; and 

applying advertising information to the zones* 
5 Preferably, the selection of the advertising zones is done in aocoidanoe with the 

second aspect of the invention. 

Preferably also, the zones in adjacent lanes are of&et fiom each other, 
BRIEF DESCRIPTION OF THE DRAWINGS 

Prefeired embodiments of the invention will now be desoribedi byway of 
1 0 example only, with reference to the accon^anying drawings in which: 

Figure 1 is a schematic top view of a road to which advertising has been applied 
in accordance with an embodiment of the present invention; 

Figure 2 is a schematic top view of a road to which advertising has been applied 
in accordance with an altemative embodiment of the present mvention; 
1 S Figure 3 is a schematic top view of a road to which advertising has been applied 

in accordance with a fbrfher embodiment of the present invention; 

Figure 4 is a schematic top view of a road fiom v^ch has been selected a portion 
for placing visible advertising ift accordance with the present invention; 

Figure 5 is a view similar to Figure 4 showing an altemative embodunent of &e 
20 invention; 

Figure 6 is the embodiment of Figure 4 moluding the additional step of defining a 
trailing zone for one of the lanes; 

Figure 7 is a schematic top view of a perspective corrected advertisement 
according to the invention; 
25 Figure 8 is a schematic perspective view of a road to which has been applied the 

advertising of Figure 7; and 

Figure 9 is a schematic top view of an embodiment of the invention as applied to 
a freeway; and 

Figure 10 is a schematic representation of a furOier embodiment of the invention. 
30 DESCRIPTION OF THE PREFERRED EMBODIMENTS 

Referring to Figure 1 there is illustrated a road 1 that extends between a first end 
2 that is a4jacent to a first intersection 3 and a second end 4 that is adj acent to a second 
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intersection 5 that is spaced apart from intersection 3. Intersections 3 and 5 define 
respective decision zones, in that the driver of a vehicle on the road approaching either of 
these intersections must make a decision about the direction and/or the timing of 
subsequent travel 

5 Road 1 includes two coextending and coextensive lanes 7 and 8 that are divided 

by a broken line marking 9, Road 1 is intended for use by vehicular trafific such as motor 
cars, trucks, buses and motorcycles. However, in other embodiments the road is for other 
traffic such a bicycles, horse drawn conveyances and, in some cases, foot traffic. 

TtefBc flows along lane 7 and 8 in directions indicated by respective azrows 1 1 and 

10 12, These directions are opposite and corre^ond to tiie convention of traffic keeping to the 
left of road 1 . In other embodiments used in Jurisdictions where the convention is to ke^ 
to the right of load 1, the direction of travel in eadi of the lanes is reversed (not shown). It 
will be appreciated that tiie preferred embodiments are equally applicable to adjacent lanes 
having the same direction of travel. 

IS Intersection 3 defines the inter&ce between road 1 and a road 13 that is normal to 

road 1 . Mteraection S, on the other hand, is an interface between road 1 and a road 14 
that is also noimal to toad 1 . In other embodiments the angle between road 1 and roads 
13 and 14 is other than 90^. 

htersection 3 is coUectivdy defined by three unbroken lines 18, 19 and20. Lines 

20 1 8 and 20 aie parallel with each otiier and extend across road 13, while line 19 is normal to 
lines 18 and 20 and extends across end 2 of road 1. The traffic flow through the 
intersection is controlled by traffic lights 21 and a traffic control sign in the form of a left 
arrow 22. The arrow is painted to the sur&ce of lane 7, adjacent to end % and indicates to 
the traffic in lane 7 that is approaching intersection 3 that only a left turn is pertrdtted at the 

25 intersection. 

Intersection 5 includes a single set of double unbroken lines 23 that extend across 
lane 5 at end 4. Adjacent to end 4 are two traffic control signs in tiie form of stop signs 
24 tiiat are posted on tiie side of road 1. Signs 24 indicate to the traffic in lane 8 that, 
upon approaching intersection 5 there is a need, in addition to giving way to any traffic 
30 travelling on road 14, to come to a complete halt prior to entering intersection S. 
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Lane 8 also includes a traffic control sign in the fonn of a stop sign 25 that is 
painted to the surface of the lane. This provides the traffic with additional warning of the 
nature of the decision making that will soon be required. 

A preferred embodiment of the invention provides a method of placing visible 
5 advertising on the upper surface of road 1. This method includes determining the 

location of the traffic control signs that are applied to the surfece of the road. In this case, 
that includes detemining the location of signs 22 and 25. Following fiom this, two 
exclusion zones are defined, as indicated by circles 31 and 32. These zones extend ftom 
the respective signs and terminate at a predetermined minimum distance &om the signs. 
10 Advertising is then ^plied to the surface such that it overlies neither the signs nor the 
exclusion zones. 

In this embodiment the advertising has been placed in the areas bounded by 
rectan^es 33 and 34, which are respectively disposed wittiin lanes 7 and 8. In other 
embodiments the advertising is placed in one of the lanes only* However, in fhrthfir 

15 embodiments, rectangles 33 and 34 are adjacent to each other - as opposed to being 
offset - and a single advertisement extends aooss both rectangles. 

The predetennhied mhiimum distance is 50 metres, which equates to about three 
seconds of travel at the posting speed Umit. That is, in this embodiment, ttie posted limit 
is 60 km/hr. In other embodiments the minhnum distance is defined by five seconds of 

20 travel at the posted limit, while in fbrther embodimoits the minimum distanoe is set at a 
fixed amount of 1 00 metres. 

The exclusion zones provide a sufficient interval between the advertising and any 
traffic control signs to ensure that the person controlling the relevant vehicle will have 
adequate time to react to those signs. More over, the absence of the advertising will act 

25 as a reminder to the person to undertake a review of the motoring environment 

The rectangles 33 and 34 bound those areas in which the advertising is placed. 
However, the advertising itself need not be rectangular in shape. Bach rectangle 33 and 
34 contahis one or more separate advertisements depending upon the size of those 
advertisements and the rectangles. 

30 An alternative embodiment of the invention is illustrated in Figure 2, where 

corresponding features are denoted by corresponding reference numerals. In this 
embodiment, the exclusion zones extend only in the lane in which the sign is ^lied and 
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are designated as zones 35 and 36. Moreover^ fliose zones extend only in the opposite 
direction to the direction of travel in that lane. Accordingly, it is possible to have a larger 
area 33 and 34 available to bear advertisements. 

A further embodiment of the hivention is illustrated in Figure 3, where 

S corresponding features are denoted by cotresponding reference nu^ In this 
^bodiment, the exclusion zones 37 and 38 extend ftom decisions zones - that is, from 
intersections 3 and 5 - and in a direction opposite to the direction of travel in a lane. That 
is» &6 marking on the lanes that provides ttie refbrence point for the minimum distance is 
now the double lines 19 and 23 respectively. In this eoibodiment Hie predetermined 

1 0 iTifattnum distance is latg^ than for the earlier described embodiments to ensure that any 
traffic control signs ^lied to flie lanes M within the respective ocolnsion zones. 

As shown, ai^a 33 is broken into a plurality of like sub"areas that are equally 
spaced apart along lane 7 in the direction of travel. This allows a number of different 
advertisements to be provided in the respective sub-areas or, alt6matively» a smgle 

IS advisement to be repeated. It also allows an advertiser to place a sequence of 
advertisementSt 

Area 34 is also sub-divided, although into only two sub-areas. In other 
embodiments differmt degrees of sub^'division are used* 

Another embodiment of the invention will now be described with reference to 
20 Figured Agahi^ corresponding features have been denoted with coirespondingrefi^ 
numerals. This aspect provides a method of selecting portions of road lanes 7 and 8 for 
placing visible advertising. The method includes: 

determining a direction of travel of traffic along lane 7; 

determining the location of two consecutive decision zones along lane 7, wherein 
25 the zones are spaced apart in the direction of travel to define an upstream zone and a 
downstream zone; 

defining a lead zone that extends &om the downstream zone toward the upstream 
zone and that terminates at a first predetermined distance from the downstream zone; 
selecting a first portion to lie between the upstream zone and the lead zone; and 
30 repeating the above steps for lane 8. 

These steps will be described m more detail below. 
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The first step of detemuning the direction of travel is easily achieved. la this 
embodiment, the direction of travel in lane 7 is indicated by arrow 1 1 . Once that is 
established) the next step is to determine the location of two consecutive decision zones 
along lane 7. In this case, those zones are defined by intersections 3 and S. The 
S intersections are spaced apart in the direction of bravel and define an upstream zone - that 
being intersection 5 - and a downstream zone - that being intersection 3. 

It is then necessary to define a lead zone that, in this embodiment, is marked with 
cross-hatching and designated by reference numeral 41. Zone 41 extends from 
intersection 3 toward intersection 5 and which terminates at a first predetermined 
10 distance fiom intersection 3. The first predetermined distance is indicated by arrow 42 
and is calculated in accordance with the posted speed limit 

Next, there is selected a portion of lane 7 that lies between intersection S and zone 
41 . In this embodiment, ttiat portion is denoted by reference numeral 33. 

The above steps are repeated for lane 8| with the notable distinction being that 
1 S intersection 3 and 5 define the upstream zone and downstream zone respectively. This 
bemg due to the opposite direction of travel in the two lanes. This results in the portion 
denoted by reference numeral 34 being selected. Similarly, fliere is a lead zone 43 and a 
predetermined distance 44. 

Areas 33 and 34 are smaller than the available area between the zones 41 and 43. 
20 However, in other embodiments the areas and the zones are equal in size. 

A fiirther embodiment, similar to that ofFigure4» is sho^ fofhis 
embodiment the lead zones extend across fiie entirety of road 1 and not just the respective 
lane. Accordingly, there is less total area of advertishig 33 and 34. However, in some 
circumstances this is preferred due to local conditions. 
25 Another embodiment of the invention is shown in Figure 6, where corresponding 

features are denoted by corresponding reference numerals^ In this embodiment, the method 
also includes determining a trailing zone 45 that extends &om intersection 5 toward 
intersection 3 and terminates at a second predetermined distance - denoted by arrow 46 - 
fiom htersection 5, The area within zone 45 is excluded ftom selection for the placement 
30 of advertising. Distance 46 is less than distance 42 and distance 44 as it follows, not 

precedes an intersection. In some embodiments, however, distance 46 is equal to distances 
42 and 44. 
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Figures 7 and 8 illustrate an embodiment of the invention that relates to 
perspective coireotion of the advertisement. That is, most viewers of the advertisementa 
will have a perspective view that is at only a small angle to the surface to which that 
advertisement is applied. To provide ease of viewing of that advertisement, the preferred 

5 embodiments include a correction to the advising image to account for the typical 
viewing angle. Accordingly, the advertisement 33, when viewed from directly above, 
and as best shown in Figure 7, will have a wide end 51 and a natrow end 52 that aie 
joined by inclined sides 53 and 54. When this advertisement is ^lied to the road, as 
best shown in Figure 8, it will be perceived by a viewer in a much more linear form. 

10 At many intersectiotifi, particularly those fliat are controlled by hra£5c lights, it is 

usual for inductive loop sensors to be installed within (he road to detect the presence or 
absence of oars. Accordingly, use is made of these sensors to provide an indication of the 
'traffic density and, hence» the exposure gained by the advertisements placed in 
accordance with the preferred embodiments. This allows the advertiser to gain 

1 S quantifiable feedback on the effectiveness or oQieiwise of the advertising. 

In other embodiments use is made of other means for determine trafBc densities and 
volumes in predetermined zones of the roads, niis infoimation is used as one of the inputs 
to detemiine die cost levied to the advertiser fi>r placement of an advertisement in tie 
respective zone. 

20 While the preferred embodiments are targeted toward main load with traffic flows 

in the order of 5,000 to 100,000 cars a day» it is equally {^plioable to niches such as slower 
traffic zones - particularly adjaceot to shopping centres - taxi ranks such as those at .airports 
and hotels, and other transport interchanges. 

The embodiments referred to above are applicable to road surfaces of any gradient 

25 although, as will be discussed below, some image con:ection will be advantageously 
applied, particularly for steep gradients. 

In some embodiments, the advertising is applied to the surfkoo byway of painting. 
However, in other embodiments, use is made of adhesive films, other fihns such as 
electrostatic films, coloured articles embedded in the surface such as glass or conarete 

30 beads, amongst other things. Additionally, other embodim^ts make use of coatings that 
Inflect light back toward the source of that light. Accordingly, in the preferred 
embodiments, more than one advertisement is able to be placed in one area, in that viewers 
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fiom oue direction will perceive an image difEering ftom viewers fiom the opposite 
direction. Other embodiments make use of active devices to provide the advertising image 
on the road surface. For example, the use of an array of LED's that are embedded in the 
surfece and which include a protective cover. In other emboditnents, use is made of a light 
5 source that int^acts specifically with &e passive coating to provide the desire visual affect 
For example, ultraviolet lighting and fluorescent paint that is responsive to such lighting, 

Most preferably, the advertising does not include any visual representation of 
numbers to minimise any confusion with the speed limit that ^Ues to the road. 
Additionally, the embodiments are visually and spatially distinguished ficom road control 
10 signs and decision zones to minimise oonfUsion on behalf of the motorist. 

The prefbzied embodiments of the invention include one or more of the following 
advantages: 

1. Ihe motorist's attention is not diverted &om the road, even to view the 
advertisements; 

IS 2. The advertisements offer a usefid gauge to the motorist as to tlie distanced 
should remain behind any preceding vehicles; 

3. The advertisement- in those embodiments without the perspective correction - 
will follow the contour and curvature of the surface to which it is ^plied. This 
will distort the image and allow the person conHoHing the vehicle to more 

20 accurately anticipate the effect of that sur&ce upon the vdhicle; 

4. The d)8enceofadverti8ement^thin a fixed distance be&re and/ or folto^^ 
trafBc GontrQl sign will alert the driver to the need to make a decisicm about fbrtbi^ 
progress; 

5. The advertisement is able to be repeated at a suitable distance to enable ihe viewer 
25 to receive tiie information whilst not unduly reducing speed or altmng driving 

behaviour; 

6* The advertising as a whole is modular and easily segmented for different 
advertisers; 

7. The advertising space is able to be bought and traded separately firom tiie road 
30 itself; 

8. Through use of dkectional reflective systems, such as optically transparent beads, 
the reflection of the hioident light is tuned to maxhnise driver focus and to 
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xninimlse advertising to non-target audiences or to having advertising in:Q)inging 
upon areas of reverence such as churches or areas such as schools, hospitals and 
the like; 

9, The design of the advertisements occurs s^arately fiom the road and allows 
S tailored adaptations to specifically accommodate local conditions; 

10. Provide an increased degree of visibility of the road, and the advertisement 
conveyed, in a multitude of conditions including low light such as at night and 
during severe weather conditions. This allows a focusing the viewer's attendon, the 
conveying of the relevant information successMy and a maximising of safety 

10 conditions. 

U. It enables the viewer to si^t the advertisement whilst continuing to perform 
tasks such as drivfa^ with maintenance of proper control. Driving along the road 
requires vi^ant attention and therefore a method to aid the focus of the driver's 
attention to the road sur&ce is of the utmost fanportance. 
IS 12. Advertisements are positioned on the road sur&ce at different angles so as to 
produce street advertising selectively focused fbr drivers, pedestrians, building 
workers or other classes of viewera. 
13. Different roads are in various states of repair, therefore the placement of 

advertising upon a road will allow the condition to be visualised with greater ease. 
20 This will facilitate not only the driver's assessment of the condition but will also 

encourage the various parties to properly maintain the road. 
A further preferred embodiment of the invention is schematically illustrated in 
Figure 10, and mcludes a method of advertising on a road surface. The method includesa 
central coordinator 81 obtaining aplurality of advertising information parcels in • 
25 electronic foim that are hidicative of correifponding visual advertisements from one or 
more or a plurality of parties 82, These parties are typically either providers of goods 
and/or services, or advertising agents acting on behalf of such providers, hi any event, 
parties 81 desire to have advertisements placed upon the road surface to advertise 
respective products and/or services, Each information parcel includes an image file of a 
30 predetermined format, and this varies between jurisdictions. In all cases, the resolution 
of pzovided by the format must be sufiQcient to allow the image to be replicated by the 
equipment that is ultimately used to place the advertisement on the road. 
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Coordinator 8 1 confirms reoeipt of the respective parcels and conducts an initial 
quality control review of the information parcel to ensure tiiat the image contains subject 
matter that is suitable for application to a road. For example, if the image is complex and 
contains significant amounts of information or writing, it is less likely to be cognised by a 
5 driver* In such cases, coordinator 81 provides feedback to the respective party. 

Parties 82 communicate with coordinator 81 by a secure hitemet link (not shown). 
However, in other embodiments, use is made of other media, be that electronic, paper 
based, voice, or a combination. 

The information parcels are accompanied by order information firom the 
10 respective parties for placement of the visual advertisements. The Older information 
contains data fields for allowing the parties 82 to indicate one or more of; the expenditure 
that the party 82 has budgeted &r the advertising; the number of advertisements required; 
the geogrcphio area in which the advertisements are to be placed; and the geogr^hic 
spread of &e advertisements. These fields are processed by coordinator 81 to formalate a 
IS road advertising campaign for parly 82, as will be discussed fiirdier below* 

Coordinator 81 has available a predefined quantum of road surface that is available 
to bear advertisements such as Aose desired by parties 82. This road sur&ces is defined as 
a plurality of zones (not shown)£:>r receiving respective advertisements. Each zone is 
characterised by coordinator 81 by the following criterion: locatton; size; maximum 
20 allowable speed; time period; and premium* Jn other embodiments, less criterion are 
U5ed> while in other embodiments additional or different criterion are used. 

The location ^terion, in this embodiment, includes data indicative oft global 
coordinates for the zone; the suburb m which file zone is located; fiie city in wfai6h fiie zone 
is located; the postcode of the area in which the zone is located; an mtersection that is 
25 adjacent to the zone; and other landmarks adjacent to or near file zone. Additionally, fiie 
premium critmon includes a weighting for determining the cost to the respective party 82 
of placmg file advertising in die respective zone for a predetermined unit of time. More 
preferably, fiie weighting is also responsive to one or more of the location criterion. 

With the zones characterised in this way, it is possible to create a datable of 
30 available zones to automate the allocafion of those zones in response to the order 

information from parties 82. Clearly, with a limited resource, there wiU be ckcumstances 
where party 82 will not be able to hnmediately place advertising in a desired zone. 
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where this occurs, coorfinator 81 undertakes fiarfher processing to identify an alternative 
zone that best satisfies the requirements of that party. For some parties 82, if a d^ired 
zone is not immediately available, it is reserved for use when it does so become available. 
Coordinator 81 undertakes the above processing electronically and automatically 

S through use of a computer network (not shown) fcat is interfiaced with parties 82 via the 
int^et» That processing results in a confinnationofan order and invoice behg 
electronically delivered to the respective party wishing to place the advertisements. This 
confirmation includes all the relevant in&nnation about the location of the advertisement, 
tiie content of the advertisement, the timing and duration of the placement and the cost to 

10 liie party of that placement Simultaneously or contemporaneously with the delivery of the 
confixmation being sent to a respective party 82, coordinator 81 also automatically 
generates an electronic instnidion to a contractor 83 who is charged to physically place the 
advertisement or advertisements in the c^greed location. Accordingly, the electronic 
instruction is response to tfie advertising mfomiation parcels and the allocation of those 

IS parcels. 

Contraotor 83 undertakes ^e necessary action to have the advertis ement or 
advertisements placed, and upon domg so, provides an electronic confiimaticm that this has 
occurred, In some embodiments, this confirmation includes a field containing a digitised 
image of the advertisement. Coordinator 81 is responsive to &is confirmation £ar 

20 undertaldng a selective quaEty review of the advertisements, and for providing the image to 
the respective par^ 82, 

The above method is perfimed repeatedly at predetennined times after tiie 
placement and application of the advertisements. !£, during one of these r^eated 
performances, the advertising infbcmation varies ftom the preceding performance^ then tiie 

25 method also includes applying correspondingly varied advertisements to the relevant zones. 
More pref^bly, the method includes removmg the earlier applied advertisements prior to 
applying the varied advertisements. Ultimately, this will depend upon the actual form of 
the modification that is provided to the road sur&ce to affect the advertisements. 

Coordinator 81 gatiiers data indicative of the traffic densities at least selected ones 

30 of the zones, and uses tiiis as a meai^ of determining the quantum of the charges levied to 
respective parties 82 who place advertisements within those zones. In some cases, the 
advertises will be prepared to pay a premium for high volume e7q)osure, h addition to 
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certain geogr^o fitotois. In some embodiments, the data is historioal, and is provided by 
manual estimates or counts. However^ it is prefen^ed that the data is gathered ftom the 
period in which the advertisement is placed, and is gathered automatically. For example, 
tiirough use of inductive loop or ottier sensors near or within the road itself. This allows the 

5 advertiser with greater objectivity of exposure, and to allow another measure to correlate 
with &e results of a mazketing campaign involving the advertisements. 

The above method also includes additional steps that involve the owner of the road. 
In this embodiment is has been assumed there is only one owner 84, although it will be 
CQ>preciated that in odier embodiments there is more than one owner. 

10 Coordinator 81 generates revenues fi:om the placement of advertising on the.road 

surface and pays contractor 84 to place those advertisemmts. Additionally, the coordinator 
provides payments to owner 84 which are then able to be used to contribute to the oAgoing 
maintenance of the roads under the control of owner 84. K is in the interests of coordinator 
81 to have a road surface m good repair, as otherwise parties 82 will be less inclined to 

IS place advertisements. Accordingly, coordinator 81, in addition to flie^Kn^est^ 

use of contractor 83 to gain ixi&imation about the state of the roads where advertisements 
axe desired to be placed. This infomiation is provided to coordinator 81 in an electronic 
fonn and, in cases wheire maintenance or preventative maintenance is warranted, the 
required information is electronicaUy and automaticaUy sent to own As the 

20 coordinator has accurate records of the zones, it is possible for the owner to be easily 
hifotmed of the timing and location of any pot^al sites of wear or disrepair. 

As contractor 83 is already set up for electtonic communication with coordinator 
81, ftxm is very little additional capital expense involved in including diis additional 
funotionality. 

25 Accorxllngly, this embodiment provides a method for fundmg a first party - fiiat 

is, owner 84 - to mamtain a road. In a bioad form, the method includes having a second 
party in the form of cooidinator 81 obtam an advertising information parcel that is 
indicative of a visual advertisement. A third party, in the form of party 82, provides order 
information to the second party to place the visual advertisement In response, an 

30 account is credited with a payment from the third party to the second party. Then, as 
described above, a zone is defined on a surface of the road &>t receiving the 
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advertisement, and the surface is modified in accordance with the parcel to provide the 
visual advertisement. Next, the account is debited with a payment to the first party. 

The third party provides the ord^ information to the second party, and the 
payment to the first party is calculated in response to one or more of: 
5 the payment &om the third party, to the second party; 

one or more characteristics of the zone; 

a flat fee; and 

a flat fee for a given time period. 

In this embodiment, the characteristics of the zone include one or more of; 
10 the location of the zone; 

the tra£Bo flows through the zone; and 
the size of the zone. 

According to another embodiment, &ere is provided a method of advertismg 
including applying advertising information to the sur&ce of a road. The advertising 

1 S in&rmation is applied to the suifkce as a coating and, preferably, as a coating of paint. In 
some cases, the advertising in&nnation is applied to the surface as a plurality of coatings, 
where the coatings are of visually distinct colours. The coatings are semi-permanent 

Preferratial use is made of passive materials such as paint due to cost and safety 
considerations. The material used has to be suffioientiy robust to withstand that wear of 

20 veihicle trafElc, but also be removable to allow the {plication of a fiesh or different 

advertisemenL It is possible to use active devices such as LED*8 embedded in the surface 
of the road. 

While tiie embodiment described above is applicable to assisting in tiie fbnding f 
the maintenance of a road, it will also be appreciated that it is applicable to the creation 
25 of a road. Accordingly^ in another embodiment, there is provided a method for fimding a 
first party to create a road, the method including: 

having a second party obtain an advertising information parcel tiiat is indicative of 
a visual advertisement; 

having a third parly provide order in&tmation to the second party to place the 
30 visual advertisement; 

crediting an account witii a payment fi:om the third party to the second party; 

creating a road having a surface fbr receiving the advertisement; 
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modil^dng the surface in acootdBnce with ttie paioel to provide the visual 
advertisement; and 

debiting the account with a payment to the first party, 

While the above description has been primarily directed toward the application of 
5 advertisements within a single lane, in other embodiments the advertisement are applied 
to a multi-lane road. Accordingly, it is possible to describe such embodiments, in broad 
terms, as providing a method of advising, where the method moludes: 

selecting a road having a plurality of adjacent lanes, wherein the lanes support 
respective flows of traffic in a predetennined direction; 
10 selecting advertising zones in each of the lanes; and 

applyhg advertising information to the zones. 

Preferably, the zones in adjacent lanes are of&et ftom each other. In those 
embodiments where that is not ttie case, the resultant multi^ane advertisement is large 
enough &>t the motorist in each lane to view the advertisement without being distracted • 
IS or diverted fiom the traffic or traffic conditions. 

In those embodiments where the advertising is spplit^ to the road sur&ce in the 
form of a paint of other coating the method of application includes the use of a template. 
The template is a sheet of laminate material that has had portions removed to define 
windows through the material. The shq^e and spacing of the windows correspond to Qie 
20 shape and spacing of the desired information contained within the advertising. 

Alternatively, the windows define a negative of the desired infomiation contained within 
the advertising. 

The t6n:Q>lato Is placed upon the selected road sur&ce and the pahtf or other 
coating QppUed over the template. Ihe paMt will pass through tiie windows and onto the 

25 road below to provide the appropriate representation* It will bo appreciated fiiat the 
image need not fully cover all of the sur&ce, and the underlying road colour is able to be 
used as a background colour. In some embodhnents, particularly those used on road with 
higher speed lunits, the preference is to include less rather than more detail to better 
ensure cognisance of the information being advertised. This tends to fevour the use of 

30 logos and trademark devices over text. Notwithstanding, text is able to be used either 
alone or in combination with a logo. 



wo 03/071510 



PCT/AU03/00227 



21 • • 

In some embodimezitSi a number of templates are used in sequence in the same 
selected road sur&ce to allow the use of paints of more than one colour. While it is usual 
for the windows of different templates to be offset, in other embodiments, some of the 
windows overlap to allow mixing of the paints in selected areas and therefore a greater 
S number of colours are achieved with the same number of paint colours. 

In the preferred embodiment* the templates are provided by tbe advertiser to the 
party applymg the advertising. However, in other embodiments, the advertiser provides 
advertising information that is subsequently converted into templates. 

It is understood that certain geographic locations will be more highly valued by 
10 advertisers than oHu^s, and a premium will be paid fbr &e use of that location. The value 
placed upon a location by an advertiser will be dependent upon many Actors, some of 
which have been fbreshadowedabove* An additional &ctor will be any neaiby features . 
of &e xoad suiface. For example, a particular car manu&oturer may place a slightly 
hi^er value on the road a4jacent to &e sales site of a rival manufacturer^ and may be 
IS prepared to pay a premium fyx advertising on that road surface. For zones that are 
deemed to be prensium zones, or wheire there is intense con^ietition to advertise in a 
zone, use is made of an auction or tendering system to best ensure that amaiket rate is 
paid. 

The paint or paints used with the templates is intended to be removed at the end 
20 of a predetermined period - which is* in this embodiment, a calendar month - and is 
chosen to be easily removable after that length of ^plication to flic road. Some paints 
are removed through abrasion such as brushing or scaping, while other paints are 
removed with solvents. In some embodiments, a combination of abrasion techniques and 
solvents are used, Alternative embodiments simply apply the new advertisement over the 
25 old or, in other cases, paint over the old with a background colour upon which the new 
advertisement is then painted* 

The preferred embodiments have been described above with particular reference to 
use in built up areas where &e decision zones and trafSc control zones are closely spaced. 
However, it is also a{^licable to open roads sudi as country roads and leeways where the 
30 decision zones and tra£Qc control zones are spaced fhrther apart. For exanqile, in the 
embodiment illustrated hi Figure 9, the azea selected to ^ply the advertisements is on a 
multi-lane fieeway 6l« While only one aide of the freeway is illuslxated« it will be 
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appreciated that the other side wUl support traffic flows in the opposite direction. That is, 
all the trafBo in the three lanes 62, 63 and 64 travels in the direction shown by arrow 65. 
With multi-lane roads such as freeway 61, it is possible to have a single advertisement, such 
as advertisement 66, overlapping a number of lanes. Moreover, because of the longer 

S distances between decision zones it is possible fbr an advertiser to place a series of 
advertisements at regular Intervals (not shown)* It is envisaged that at a fieew^ speed of 
1 10 km/hr, that a series of advertisements placed at 10 km intervals - that is, at just over 5 
minutes travelling time - will provide the motorist with a timely reminder of the advertised 
pioductj as well as encouraging the motorist to maintain their focus upon the road. This is 

10 particulazly advantageous for government advertising relating to safe travel, to the 
adverttsiDg of petrol stations and r^tamants along tiie fteeway» and to other advertisers 
with an interost in promoting products and services while also encouraging safe travel. 

Freeway 61 also includes two opposite shoulders 67 and 68 that lun adjacent to 
lanes 62 and 64 respectively. These shoulders also have respective advertisnnents 69 an^ 

15 70appUedtotheirsur&ces. It will be noted that these advertisemmts axe other than 
rectangular. As a fbrther illustration of flie alternative sbt^e, orientation and con£igurati(m 
of ttie advertising, lane 64 is shown to include an advertisement 71 that is ekmgate h the 
direction of travel and which only occupies less than half the wid& of the lane. Other 
alternatives include a seri^ of inclined advertisements 72 that are placed within lane 63. 

20 Many otti^ shapes, configurations and orientations axe avdlable, including irregular and 
compound sh^es that present an image of a logo or o&er distinctive device. 

The advertising is applicable to all road sur&ces» be they bitumen, concmte, or 
other materials. 

In some embodiments, the advertising is applied as a coating or fihn that has high 
25 grip levels. In some cases, the coating is a coloured particulate material and a binder Sxr 
adhOTng the material to the surface of flie road. The texture of tiiis materilal is usually 
coarser than the underlying road surface and allows better grip, especially hi the wet. 

Alternative materials for modifying ttie road surfece to provide the advertisements 
include cona:ete, coloured or textured gravels, or adhesive tapes. One particularly preferred 
30 material is a high fiiction skid resistance sur&ce treatment sold under the trademark 
TYREGRIP AS by an Australian company Safe T Surfaces Fty Ltd. Other treatments 
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provided by this entity are also suitable. At tiie date of lodgement of this specification the 
details of Hiose products were Included on the website www.tvregrip,com.au . 

The actual treatment, coating, or other material used to ensure ttie road sur&oe 
piovides a predetermined visual image to the desire viewer is dependent upon a variety of 
S physical ikotors such as the nature of the surface, the prevailing weather conditions and the 
traffic density, amongst others. However* it is also dependent upon the regional laws about 
what fomis of sur&ce modifications to roads is permissible. There is considerably variety 
between juiisdictions and, typically, is administered and regulated by a government or 
semi^'govemment body. For example, in &6 state of New South Wales, Australia, the 
1 0 relevant body is known as the Roads and TrafSc Authority. This leads, in some oases, to 
the xelevmt body specii^/ing or indeed supplying the permissible materials fbr treating the 
road sur&ce. 

b embodiments whei« use is made of coloured concrete, or beads within the 
concrete* fiie infoimation to displayed is of a relafiyely pennanent nature. However* where 

15 file advertising is ^lied to the road surface as a coating, that coating is designed to 
degrade with time, lUs is in recognition oftfae changing needs ofthe parties wishing to 
advertise and fiie &ct that th&y will not wish to indefinitely pay for an advertismient in a 
given location. It fiierefore also allows the use of less e^qsmdve materials, as permanence 
is not required. It usually also &cilitates the removal of the material, should fiiat be 

20 required, say, prior to placing a new advertisement in the same location. Li the present 
embodiments, an advertisement is designed to have an effective lifetime of about tin:ee 
months. 

The degradation of the material is dependent upon the density, speed and size office 
traffic on the road, the prevailmg whether conditions and the material used in the coating. 

25 Accordingly, the rate of degradation is determined individually for difTerent roads and 
different coatings. Once the advertisements are placed it will progressively decay. Tn some 
embodiments, such as tiie particulate example used above, the bind^ breaks down with 
exposure to air and, as such, tiie particulate wiU remain tolerant to ti^c flows for some 
time, but then will quickly be removed by the traffic once fiie binder &ils. 

30 . It is also envisaged that advertisements placed in accordance with the invention 

will have preferential areas for wear* where underlying that area is a further image or 
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in&miation. That is, the advertisement wiU change with time to reveal the underlying 
advertisement. 

In some embodiments, the surface is modified by the projection of light through a 
filter. Hie end result being a predeteraiined image being fimned on the aur&ce, where that 
5 image is an advertisement. This is particularly advantageous in areas where snow, water, 
leaves or other matter is known to periodically or regularly lie on the surfeoe and fliereby 
tender directly sux&ce mounted advertising mefitective. In these embodiments, the ^^ad" 
includes the intervening 

Particulariy h built areas, axoad usually t^minates at its transverse edges in 
10 respective opposite gutters. Extending transversely beyond the gutters are footpaths that are 
also ^ically sealed surfaces. As will be ^predated by those skilled in the art, these 
footpa&saie intended to bear predominantly pedestrian tra£Bc. Notwithstanding, the 
adv^tising and method of advertising of the invention is ^plioable also to these surfaces. 
The tBcm <tead" is intended to refer to a path travelled by vehicular or other trafSc. 
15 TUs includes a street, a footpath or sidewallc, a carriageway, dual or otherwise, a 

tboxough&ro» a hi^way, a fieeway, an arteiyi a bridge, an all^, a cul-de-sao and the like. 
The sur&ce of the road is preferably sealed to fiicilitate ib» application of the advertisement. 

The preferred ^bodiments make use of a load bearing sur&oe of the road to also 
display advertising information to the party travelling on that sur&ce. This dual 
20 functionality provides many advantages and benefits, as enunciated above. 

Although the invention has been described with reference to specific examples, it 
will be appreciated to those skilled in the art that the invention may be embodied in many 
other forms. 
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CLAIMS: 

1 . A method of placing visible advertisizig on a surface of a road, the method 
including: 

detennining the location of one or more traffic control signs that are applied to the 
S surface of the road; 

defining exclusion zones that extend from the respective signs and which 
terminate at a predeteimined minimum distance &om the signs; and 

applying the advertising to the surface such that the advertising overlies neither 
the signs nor the exclusion zones. 
10 2. A method according to claun 1 wherein the toad is subject to a maximum speed 
limit end the method inclndes the step of calculating predetermined minimum distance in 
response to that limit. 

3. A method of selecting aportion of a road lane for placuig visible advertising, the 
method including: 
1 5 determining a direction of travel of traffic along the lane; 

determining the location of two consecutive decision zones along the lan6» 
wherein the zones are spaced apart in the direction of travel to define an upstream zone 
and a downstream zone; 

defining a lead zone that extends fiom the downstream zone toward &e upstream 
20 zone and that terminatea at a first predetermined distance fiom &e downstream zone; and 

selecting the portion to lie between the upstream zone and the lead zone. 
4 A method according to daim 3 inchiding: 

determining the maximum allowable speed of the tmffic along the lane; and 

being responsive to the maximum allowable speed for calculating the 
25 predeteimined distance. 

S. A method according to claim 3 or claim 4 wherein, to calculate the predeteimined 
distance, the method includes multiplying the maximum allowable speed by a constant 
time factor. 

6« A method according to claim 5 the time factor is three seconds. 
30 7. A method according to any one of claims 3 to 6 including: 

determining the maximum allowable speed of the traffic along the lane; and 
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being responsive to the maximum allowable speed for calculating a minimum 
length of the visible advertising in the direction of travel. 

8. A method according to claim 3 including the stq) of defining a trailing zone that 
actends from the upstream zone toward the downsHeam zone and that tenninates at a 

S second predetermined distance from the upstream zone, 

9. A method according to claim 8 wherein the first and the second predetermined 
distances are about equal. 

10. A method accoiding to claim 3 whaein the first and the second predetemnned 
distances ar^ not equal and the first predetermined distance is greater than the second 

10 predetermine distance. 

1 L A method according to any one of claims 3 to 10 wherein the direction of travel is 

constant. 

12. A method according to any one of claims 3 to 11 including the step of applying 
the visible advertising to ttie selected portion, 
IS 13. A method according to claun 12 wherein the portion includes a surfiice and the 
method includes the step of applying the advertising by modiQdng the sur&ce. 
14. A method according to claim 13 including modi^dng the sur&oe by applying to 
the surface one or more ofi a paint; adhesive tape; reflective material; teartured material; 
and light. 

20 15. A method according to any one of claims 3 to 14 including orientating the visible 
advertising within the lane for prefer^tial viewing by a user progressing along the lane in 
the direction of travel. 

16. A method according to claim 15 including the steps of: 
determining a probable perspective that die user is to have of the visible 

25 advertising while progressing along the lane in the direction of travel; and 

prior to tiie application of the advertising to the portion, adjusting the advertising 
in response to the probable perspective. 

17. A method according to any one of claims 3 16 wherein the decision zones are 
traffic control signals. 

30 18. A method of selecting portions of a road for placing visible advertising, where the 
road inohides.a phnrality of lanes, the mettiod including: 
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selectifig a first one of the lanes and carrying out the steps of tiie second aspect of 
the invention to seleot a first portion; and 

selecting another of the lanes and carrying out the steps of the second aspect of 
the invention to select a second portiorL 
S 19. A method according to claim 18 wherein the first and second portions are 
adjacent to each other. 

20. A method according to claim 19 wherein the first and second portions are aligned 
and contiguous, 

21 . A method according to claim 20 including the step of applying an advextisement 
10 that overlies both the first and the second portions. 

22. A method of placing visible advertising, the method including: 

selecting a portion of a road lane in accordance with the second a^ect of &e 
invention; and 

modifying the sui&ce of the portion to provide the visible advertising, 
15 23. A method according to claim 22 wherein the stqp of modi^/ing the &ur£^ 
includes applying one or mote coats of paint to the surface. 
24. A method according to claim 22 wherein the step of modi^dng the sur&ce 
includes one or more ofi applying a film to the sur&cei applying light to the surfitce; 
embedding material into the surface; and replacing the sur&ce. 
20 25. A method of advertising on a road surface, the method hicluding: 

obtaining a plurality of advertismg information parcels that are indicative of 
corresponding visual advertisements fix)m one or more parties; 

obtaining order information ftom the or each party for placement of the visual 
advertisements; 

25 defining a plurality of zones on the sur&ce for receiving respective advertisements; 

categorising each zone by one or more of the following criterion: location; size; 
maxhnum allowable speed; time period; and premium; 

allocating the parcels to the zones in response to tiie categorisation and the order 
information; and 

30 applying the advertis^ents to the zones in response to the advertising 

information parcels and the allocation of those parcels. 
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26. A mefliod acootding to claim 25 wherein flie otder in&nnation contains data 
indicative of one or more ofi 

the budgeted expenditure for the advertising; 

the number of advertisements required; 
5 the geographic area in which the adverds^ents are to be placed; and 

the geographic spread of the advertisements. 
27^ A method according to claim 25 or claim 26 wherein the method is performed at a 
predetermined time after the placement of the ^plication of the advertisements. 

28. A method according to claim 27 wh^ein i£ dunng the repeated perfomiancei the 
10 adv^ing information varies fiom the preceding performance, then the method also 

includes applying correspondingly varied advertisements to die relevant zones. 

29. A mediod according to claim 27 inohiding the step of removing the earlier applied 
advertisements prior to applying the varied advertisements. 

30. A method accordmg to ioay one of claims 25 to 29 wherein the location criterion 
1 S includes data indicative of one or more of the following: global coordinates for the zone; 

Oie suburb in which the zone is located; the dtyin w4iich the zone is located; the postcode 
of the area in which die zone is located; an intersection that is adjacent to the zone; and 
other landmarks a^y acent to or near the zone. 

31. A method according to claim 30 wherein the premium criterion includes a 

20 weighting for determining the cost to the respective party of placing the advertisuig in the 
respective zone for a predeteimined unit of time. 

212. A method according to claim 3 1 wherehi the weightmg is responsive to one or 
more of the location criterion. 

33. A method for funding a first party to maktain a road, the method including: 
25 having a second party obtain an advertishig Information parcel that is indicative of 

a visual advertisement; 

having a third party provide order information to the second party to place the 
visual advertisement; 

crediting an account with a payment from the third party to the second party; 
30 defining a zone on a surf^ of the road for receivhig the advertisement; 

modifying the surface in accordance with the parcel to provide the visual 
advertisement; and 
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debiting the account with a payment to the first party. 

34. A method according to claim 33 wherein flie third party ptovides the order 
infoimation to the second party. 

35. A method according to claim 33 or claim 34 wherein the payment to the fliat party 
5 is calculated in response to one or more ofi 

the payment torn flie third party to the second party; 
one or more characteristics of the zone; 
a flat fee; and 

a flat fee fbr a given time period. 
10 36, A method according to claim 35 wherein the characteristics of die zone include 
oneormoteofi 

the location of the zone; 

the traffic flows throng the zone; and 

the size of the zone, 

15 37. A mefliod of placing visible advertising on a sur&ce of a road, the method 
including: 

detennining a location at which the advertising is to be applied to the surface of 
the road; 

determining a perspective that the viewer will have of the location; and 
20 applying the advertising to the surface such that the effect of the penpective is 

reduced. 

38. A method for providing advertismg to an advertiser, the method inchiding: 
obtaining advertising infoimation fiom the advertiser; 

applying visible advertising to a surface of a road in response to the advertising 
25 information; 

obtaining a weigjiting that is indicative of the traffic flows on the road; md 
being responsive to the weighting for determining a time cost for the advertising. 

39. A method according to claim 3S wherein the weighting is obtained prior to the 
application of flie advertising to the surface. 

30 40. A mettiod accordfag to clahn 38 wherem the wei^ting is obtained following the 
application of the advertismg to the surfkoe. 
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41 . A method of advertising including applying advertising information to fhe $ur£t06 
of a road. 

42. A method according to claim 41 wherein the advertising information is applied to 
the surface as a coating. 

S 43 . A method aoooxdiog to claim 42 wherem the coating is of paint 

44. A method according to claim 42 wherein the advertising information is applied to 
the surface as a plurality of coatings, where the coatings are of visually distinct colours. 

45. A method according to any one of claims 42 to 44 wherein the coatings are semi- 
permanent. 

1 0 46. An advertisement that results from the method of claim 41 . 

47. A method for funding a first party to create a loadt the method including: 
having a second party obtain an advertising information parcel that is indicative of 

a visual advertisement; . 

having a third party provide order information to the second party to place the 
IS visual advertisement: 

crediting an account with a piQment fi:om the third patty to the second party; 
creating a road having a sur&ce for receiving the advertisement; 
modifymg the sur&ce in accordance with the parcel to provide the visual 
advertisement; and 
20 debiting the account with a payment to the first party. 

48. A method of advertlshi& fhe mediod includiAg: 

selecting a road having a plurality of adjacent lanes^ wherein the lanes support 
respective flows of traffic in a predetermined direction; 

selecting advertising zones in each of the lanes; and 
25 applying advertising information to the zones. 

49. A method according to claim 48 wherem the selection of the advertising zones is 
done in accordance with claim 3 . 

50. A method according to claim 49 wherem the zones in adjacent lanes are o£&ct 
fit>m each other. 
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